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the, 1999 Punjabi film Shaheed-e-
Mohabbat Boota Singh, set against
the backdrop of the Partition. With
Veer Zaka in 2004, which not only
brought Divya critical acclaim and
stardom, theiconic Yash Raj film ce-
mented her place as the most popu-
lar face for strong character acting.
Divya never had to look back from
there and continued delivering power
packed performances one after an-
other. With Success of Welcome to
Sajjanpur followed by the rave re-
views for her portrayal of Jalebi in
the 2009 drama film Delhi-6, Dutta
continued to establish herself as one
of. the most sought-after actresses
with films like Stanley Ka Dabba,
Heroine, Bhaag Milkha Bhaag.
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DIVYA DUTTA

Not many can@to |
with such a Wide ¢
trum — but the vers
can make her as unfc
in ‘The Last Lear' or ¢
Isri in Bhaag Milkha Bhaag.

And when she chose to go beyc
her comfort zone of light, camere
action and took the pen — we
and Ma was not just an e
reminisce of a daughter about her
fond memories around her mother,
but also a notable coﬁfqibution to the
art of memoir writing= *:

Divya is not the quintesSential Bol-
lywood archetype heroine —'we rarely
see her dancing around trees and do
ing conventionally crafted portraya
Instead, she prefers character- driven
strong roles, where she can dynam
cally improvise in her quest for the
character. -

The ever smiling and cheerful per-
son that she is, Divya is spontane- 4
ity personified in her commitment §
to hard work and sincerity. Divya .
has a lot more inithe offing for all
her fans across the country as §¢
she continues to rul&r ea\lningfu,l 3

inema_with_her_wit, 8harm and
sheer screen presence. ?
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